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New Features and Enhancements in ASTEROID4

Roy Morgan Research is continuously improving ASTEROID based on user feedback and
requirements. It is because of such user input that we have included the following enhancements and
new features in the current version. This version can be downloaded free from our website:

http://www.roymorgan.com/products/asteroid/update_asteroid.cfm

1. Optimiser

Optimiser is a great time-saving tool, used by media buying agencies and publishers, for constructing
optimum print media schedules based on either ‘highest-reach’ or ‘lowest-cost’.

What is Optimiser?

Optimiser is an ASTEROID function which can be considered as an extension of the MediaPLANNER
tool. An Optimiser task can create schedules with up to 20 different combinations of print media titles
to show either:

e The highest-reach schedules for a given budget
or:

e The lowest-cost schedules to achieve a given reach

Optimiser is a feature which is available to selected Media clients only.
Who is the Customer?

The primary users of Optimiser will be media buying agencies and publishers.

Currently an agency would use Profiler or Tabulation to establish which titles are likely to gain the best
reach. However these methods do not show how reach grows as more insertions are added.
Alternatively, the client might use their intuitive knowledge to choose the publications and in doing so
may miss some beneficial titles.

In both of these cases constructing the best schedule is a trial and error process. It involves much time
and effort, and needs the user to make the right assessment, identifying the appropriate direction to take
to improve the schedule. Optimiser takes this complex trial and error process and automates it,
providing a mathematically sound set of favourable schedules.

Agencies will use Optimiser as the tool with which they construct a base set of schedules. From these
they will follow an interactive process to construct the perfect advertising schedule.

Publishers will use Optimiser to provide benefit to their customers, thus maximising their own worth.
Optimiser can be used to show the best possible reach which could be obtained within a publisher’s
stable of titles. This might be to win the whole of the advertising spend, or to show gains that can be
achieved by adding their titles to a pre-determined print buy.
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Why Optimiser is a Valuable Tool

Optimiser is a great time-saving tool — particularly if the user usually plans their schedules using pen
and paper. Previously the agency would have used trial-and-error to create an optimum print media
schedule. Even though the user still needs to be observant and perceptive, Optimiser provides
predictive ability. In this context, Optimiser is a shortcut through the process of constructing
advertising schedules.

It should be noted that while the schedules produced by Optimiser are mathematically likely to be the
best schedules available, they should be analysed by the user and modified using knowledge and
experience. For example, a user might modify an Optimiser schedule to avoid a clash with a known
rival advertising campaign, or to limit the number of publishers over which a schedule is spread.

How Optimiser is used
Optimiser is integrated into the MediaPLANNER interface — only the selection screen is different. The
formatting options and the reporting and graphing procedures are identical.

The Optimiser task area:

Tabulation1 Optimiserl | 1
5y Settings (Task) | [=rOpen Task % Selection Toolbar Clone Task
Worksheet
é{) Description Min. Max. Cost Cost [2nd] Cost [3id) Cost [4th) Cost [5th) Cost [Gth)
Criteria
- i Maximum Budget o Frequency: 1 3 Campaign Duration: | [none] hd
" Minirurn Reach (Z]: 3 Mazimum 5 chedules: 20 3

Target Audience (Description) {Definition)

Filtet (Description) ({Definition)

Media items are added at the top of the task area, into the Worksheet. If cost information is available,
this is automatically inserted into the first ‘Cost’ column.

You add Target Audiences and Filters into the bottom section of the task. An Optimiser task can have
one target audience and one overall filter only. For example, your target audience might be women
between the ages of 25 and 54, and you may specify a filter of Capital Cities.

The Criteria area is where you change settings regarding budget, reach, frequency and campaign.
Optimiser will use the information in this section to ensure the optimisation of the schedules. You must
first select either ‘Minimum Reach’ or ‘Maximum Budget’ before you can run a task. With Minimum
Reach you specify the number of impacts (between 1 and 20) per person. As with MediaPLANNER,
the maximum number of schedules that will be displayed is 20.
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Campaign Duration refers to the period of the insertion campaign. Once you have selected a number
here, the maximum number of insertions will change depending on the issue frequency. For example, if
you choose a duration of ‘4 weeks’, then for a monthly publication the maximum number of insertions
will be 1. Alternatively, for a weekly publication the maximum number of insertions would be 4.

How to Run a Task

e From the Data Dictionary select the required print media to add to the Worksheet area
e Specify the Target Audience and Filter, if these are required
e Specify the Minimum Budget for the print media campaign, or a Minimum Reach objective

These steps are the minimum that is required to calculate and display a set of schedules. Click the Run
Optimiser button and save the Optimiser task (as prompted). You can now review all the displayed
schedules to decide which meets your requirements.

If a campaign requires the audience to view the advertisement more than once, you can refine the
minimum frequency to enable this. This can be achieved via the Settings area, by changing the ‘Partial,
limit” option:

Settings (Task) Px
» Application Defaulks L

[ Viewing Options

[ Printer Settings Shaw
b Task Defaults

b General

[ Show Numbers [ Only Datanames in Schedules

G arid
B

v Initial Schedule Summary

v fwerage Issue Readership in Schedules

¥ 'Rating Points' in Schedules

[ Display currency symbols with costs (eq, $1000)

Frequency Distribution

" Reach and average frequency only " Full &+ Partial, limit=_ |0

[e]4 | Cancel Help
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2. Other Enhancements and Features

In addition, as part of our continuous improvement program we have made many modifications in
response to user suggestions from within the ASTEROID user community. For example:

e The Settings (Task) and (Global) Show Numbers screens now includes the option to display
both quantified and unquantified weighted counts for a quantity table.

e There is now no limit to the number of Private Definition in a database. Up to 500 Private
Definitions can be created in one session.

e Improvements to the use and behaviour of mean valuesmeans are now displayed for quantified

columns in Grid View; mean only items can now be used as a layer and the mean layer will be
displayed.

- Please continue to provide feedback so that we are able to better meet your needs.
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