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FOR IMMEDIATE RELEASE

Just 1 in 7 associate KIA with Australian Open tennis tournament,
but sponsorship link is 5x stronger among prospective KIA buyers
Australia’s own Grand Slam tennis tournament begins today. More than 6.7 million Australians
14+ always or occasionally watch the Open on TV and are expected to tune in during the next
fortnight of aces, volleys, cross-court passing shots, down-the-line winners and eventual tears
and trophy-smooching—including almost a million new car purchase intenders.
Only the Olympics, Commonwealth Games and AFL Grand Final traditionally receive more TV
viewers, giving the Australian Open wider reach than NRL Grand Final, one-day and test match
cricket, and the Melbourne Cup. KIA has been the major sponsor of the Australian Open since
replacing Ford in 2002, and almost 2.8 million Australians 14+ (14.5%) now associate the Korean
carmaker with the event.
Costing KIA a speculated $10 million per year in cash and loaned vehicles, overall association by
around 1 in 7 Australians might not seem too worthwhile. But the link between KIA and the Open
strengthens exponentially in line with the brand’s relevance to its consumer: to around 1 in 4 new
car intenders; 1 in 3 intenders who can recall KIA ads; 2 in 5 intenders who watch the Open on TV;
nearly 3 in 5 intenders who are considering KIA; and almost three quarters of those who intend to
buy a KIA in the next four years.
% of each group who associate KIA with the Australian Open Tennis
80%
73.8%

70%

60%
58.8%
50%

40%

40.8%
33.1%

30%

23.8%

20%

10%

26.0%

14.5%

0%

Australians 14+

New Car
Intenders
(NCI)

NCI &
Aware of KIA

NCI &
Recall KIA Ads

NCI &
Watch Aus
Open on TV

KIA
Considerers

KIA
Intenders

Source: Roy Morgan Single Source (Aust): Nov 2012 –Oct 2013, n = 49,179 Australian’s 14+.
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Jordan Pakes, Group Account Director – Automotive, Roy Morgan Research, says:
“Leading up to last year’s tournament, KIA extended its commitment as the Australian
Open’s major sponsor through to at least 2018, which will then make KIA the event’s
longest running major sponsor.
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“When it comes to association with the Australian Open, KIA is the only brand to hit
double figures, with Adidas and Nike the next most often associated brands. Although
neither sports brand is a ‘direct’ event sponsor, their logos appear on most centre-court
(and televised) players including Roger Federer, Rafael Nadal and Andy Murray.
“The five-fold boost between the proportion of all Aussies who associate KIA with the
event and the proportion of KIA new car intenders suggests the carmaker is doing an
excellent job at leveraging their involvement with prospective buyers.
“12 years on, previous major sponsor Ford still manages to generate event association
with almost 700,000 Australians.”
For comments or more information please contact:
Jordan Pakes, Group Account Director – Automotive
Telephone: +61 (3) 9224 5302
Email: jordan.pakes@roymorgan.com
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Related Research
Purchase from our extensive and detailed range of Roy Morgan new car intender profiles by make,
model and segment covering brands like KIA, Honda, BMW, Holden, Mazda, Ford, Mercedes-Benz,
Subaru, Mitsubishi, Nissan and Volkswagen.
About Roy Morgan Research
Roy Morgan Research is the largest independent Australian research company, with offices in each
state of Australia, as well as in New Zealand, the United States and the United Kingdom. A full
service research organisation specialising in omnibus and syndicated data, Roy Morgan Research
has over 70 years’ experience in collecting objective, independent information on consumers.
In Australia, Roy Morgan Research is considered to be the authoritative source of information on
financial behaviour, readership, voting intentions and consumer confidence. Roy Morgan Research
is a specialist in recontact customised surveys which provide invaluable and effective qualitative
and quantitative information regarding customers and target markets.
Margin of Error
The margin of error to be allowed for in any estimate depends mainly on the number of interviews
on which it is based. Margin of error gives indications of the likely range within which estimates
would be 95% likely to fall, expressed as the number of percentage points above or below the
actual estimate. Allowance for design effects (such as stratification and weighting) should be made
as appropriate.
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