Article No. 6531
Available on www.roymorgan.com
Link to Roy Morgan Profiles

Thursday, 29 October 2015

FOR IMMEDIATE RELEASE

More older holiday-makers going it alone
Seventy-four year-old travel writer Paul Theroux recently observed that ‘The greatest
advantage to being an older traveller is being invisible, unregarded, ignored. This allows one
to eavesdrop and to see much more of a place or a people.” Whether Australia’s matureaged travellers share this view is debatable, but one thing is for sure: not only has the
number of older Australians taking holidays risen since 2007, but a growing proportion of
them are going it alone.
In the 12 months to June 2015, 5,355,000 Australians aged 50+ took at least one holiday, up
from 4,464,000 in the year to June 2007. The proportion of those who travelled alone on their
last trip rose from 15.4% to 16.3%. This increase is evident among the 50-64, 65-74 and 75-79
age groups, with the 80+ age group remaining stable.
Over the same period, the number of holidaying Aussies aged under-50 also rose, but not
nearly to the same extent (from 6,386,000 to 6,738,000). However, only the 25-34 year-old age
group showed any increase in solo travel.
Solo travel by age: 2007 vs 2015
Jul06-Jun07

Jul14-Jun15

6.0%

14-17 years

2.6%
17.7%

18-24 years

15.5%

14.8%
15.7%

25-34 years

10.8%
10.0%

35-49 years

15.5%
16.2%

50-64 years

14.6%

65-74 years

16.1%
15.3%

75-79 years

16.7%
18.6%
18.7%

80+ years

13.7%
13.8%

Pop. Average
0.0%

2.0%

4.0%

6.0%

8.0%

10.0%

12.0%

14.0%

16.0%

18.0%

20.0%

% who travelled alone on last trip
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(n=11,403). Base: Australians 14+ who went on a trip and named their travelling party

When asked what activities they did on their last trip, solo travellers from the 50-plus group
were more likely than their younger counterparts to report having visited museums, art
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galleries, gardens or parks and historical places, but less likely to have gone shopping or
attended a concert.
While the two groups are equally likely to prefer a holiday ‘where I can see nature or be in a
natural setting’, and to enjoy taking holidays within Australia, older solo travellers are
considerably less likely to agree that ‘I like to go away on weekends’, ‘I prefer the bright lights
and big cities when I travel’ or ‘I enjoy holidays where everything is organised for you.’
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Angela Smith, Group Account Director, Roy Morgan Research, says:
“In our youth-obsessed society, advancing age is often seen as something to overcome –
or simply not seen at all. But older Australians aren’t letting age cramp their style: if
anything, they’re taking advantage of it! More and more Aussies aged 50+ are taking
holidays, as their work and parenting commitments become less demanding – and a
growing proportion are travelling alone.
“As our average life expectancy and the number of Aussies aged over 50 continue to
rise, the fact that an increasing number of older folks are travelling makes perfect
sense. The growth in solo travel among this group is interesting, too, since aboveaverage proportions of 50-64 year-olds and 65-74 year-olds are still married! However,
once past 65, the proportion of widowed travellers also shoots up, which suggests that
travelling alone is not always out of choice.
“To make sure they are meeting the needs of this important segment of the market,
travel and tourism operators need to be aware of how they differ from younger solo
travellers. As described above, they tend to prefer different kinds of holiday activities
and have different attitudes towards travel. And that’s before we even consider their
preferred destinations and accommodation types….”

For comments or more information about Roy Morgan Research’s tourism and travel
data, please contact:
Vaishali Nagaratnam
Office: +61 (3) 9224 5309
Vaishali.Nagaratnam@roymorgan.com
Related research findings
View our extensive range of tourism reports and profiles, including Travellers who travel by themselves
and our various Holiday Activity profiles.

Roy Morgan’s travel and tourism research quantifies the dollar-value of the tourism industry’s
diverse markets; and includes detailed information and insights into what activities people look for
when travelling, who they travel with, where they get their information, whose advice they seek
when planning a holiday and much more.
About Roy Morgan Research
Roy Morgan Research is the largest independent Australian research company, with offices in each state
of Australia, as well as in Indonesia, the United States and the United Kingdom. A full service research
organisation specialising in omnibus and syndicated data, Roy Morgan Research has over 70 years’
experience in collecting objective, independent information on consumers.
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Margin of Error
The margin of error to be allowed for in any estimate depends mainly on the number of interviews on
which it is based. Margin of error gives indications of the likely range within which estimates would be
95% likely to fall, expressed as the number of percentage points above or below the actual estimate.
Allowance for design effects (such as stratification and weighting) should be made as appropriate.
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