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Monday, 23 July 2018 

 

Australians spending more time online than working 
In mid-2018 there are now 20.2 million Australians aged 14+, who each had 8,760 hours to 
spend over the last 12 months equalling a total of 177 billion hours in the year to March 2018. 
Roy Morgan’s Single Source research of employment and time spent with media breaks down 
how Australia spends its time between working and interacting with the various types of media. 

In the past year, Australians spent more time on the Internet than working. We spent just over 21.9 
billion hours on the Internet in one form or another – whether at home, at school, while at work or 
elsewhere compared to 20.5 billion hours on the job. Of course these are not mutually exclusive, some 
4.6 billion of those hours online occurred at work – whether work related or not. 

Analysing our time on the Internet more closely shows that 5.9 billion hours was spent using social 
media on the Internet while the balance of just under 16 billion hours was spent using the Internet for 
other purposes. A further 18.6 billion hours were spent watching TV and 14.6 billion hours spent 
listening to radio. 

Of course we don’t all spend more time online than working or even watching TV. In a normal week 
95% of Australians go online (and so average 1,144 hours online over the full year) while 60% of us 
have jobs (averaging 1,647 hours per employee). 

The 92% of Australians watching TV in a given week average 1,004 hours each of TV viewing over the 
full year while the 85% of us that listen to radio during the week listen to an average of 851 hours per 
year of radio. 

National time spent working and with media per year in billions (bn) of hours 
 

Source: Roy Morgan Single Source, October 2015 – September 2016. Sample = 50,634 Australians aged 14+ 

and April 2017 to March 2018. Sample = 50,014 Australians 14+.  

http://www.roymorgan.com/
http://www.roymorganonlinestore.com/Browse/Australia/Media.aspx


  

 
 

F
O

R
 I
M

M
E

D
IA

T
E

 R
E

L
E

A
S

E
  

Analysing our Internet time between usage at home and usage elsewhere whether at work, school, or 
anywhere else shows our online time is still dominated by usage at home. Nearly 14.9 billion hours were 
spent online at home compared to just over 7.0 billion hours spent actively online at work, school, and 
everywhere else. 

Newspapers scored 1.8 billion hours of national attention over the year, with magazines claiming just over 
820 million hours overall. 

 

Michele Levine, CEO, Roy Morgan, says the rise of the Internet continues in 2018 with 
Australians now spending more time online than they do working! 

“Australia’s population is set to surpass 25 million next month less than 15 years after hitting the 
20 million mark in December 2003 and there are now well over 20 million Australians aged 14+ 
and entering adulthood. But how do they spend their time? 

“To no one’s surprise the rise of the Internet has continued over the last 18 months with more 
hours now spent by Australians using the Internet – an estimated 21.9 billion hours by 
Australians aged 14+ in the year to March 2018 – up 2.1 billion hours since September 2016. 

“Tracking the rise of the Internet is the rise of social media. Despite the problems Australians 
have with trusting social media – our recent Roy Morgan Net Trust survey revealed social media 
companies are distrusted by 47% of Australians – Australians as a whole now spend nearly 6 
billion hours on social media in an average year over a quarter of all time spent on the Internet. 

“It isn’t only the Internet where Australians are spending significant amounts of their time in 2018 
with over 10% of our time spent working equal to 20.5 billion hours, up by 0.4 billion hours since 
September 2016. 

“Although other media have experienced small declines in total hours spent since late 2016, its 
worth realising that we still spend over 10% of our time watching TV (18.6 billion hours) and over 
8% of our time listening to radio (14.6 billion hours). 

“When one considers an estimated third of our day is spent sleeping (8 hours), around three-
quarters of our time is spent either working, consuming media, or fast asleep. 

“Next week we will explore in-depth the large range of leisure activities, including going shopping, 
participating in sporting and cultural events, entertaining guests, going out for food and drinks, 
travel and tourism activities and many other pursuits that  comprise the remaining missing quarter 
of our year not covered today.” 

 

For comments or more information about Roy Morgan’s detailed data or to purchase 
Roy Morgan’s Time Spent with Media Trend Report and employment and unemployment 
and under-employment profiles, please contact: 

 

Roy Morgan Enquiries 

Office:  +61 (3) 9224 5309 

askroymorgan@roymorgan.com 
 

About Roy Morgan 

Roy Morgan is the largest independent Australian research company, with offices in each state of 
Australia, as well as in the United States and the United Kingdom. A full service research 
organisation specialising in omnibus and syndicated data, Roy Morgan has over 70 years’ 
experience in collecting objective, independent information on consumers. 
 
 
  

http://www.roymorgan.com/findings/7640-social-media-distrusted-june-2018-201806260211
http://www.roymorgan.com/findings/7640-social-media-distrusted-june-2018-201806260211
http://www.roymorganonlinestore.com/Browse/Australia/Media-and-Communication/Time-Spent-with-Media-Reports/Time-Spent-with-Media-Trend.aspx
http://www.roymorganonlinestore.com/Browse/Australia/Segmentations/Employment-and-Unemployment/Employment-Status/People-who-are-Employed-Profile.aspx
http://www.roymorganonlinestore.com/Browse/Australia/Economic,-Political-and-Social/Unemployment/People-who-are-Unemployed-Profile-1.aspx
http://www.roymorganonlinestore.com/Browse/Australia/Economic,-Political-and-Social/Underemployment/People-who-are-Underemployed-Profile.aspx
mailto:askroymorgan@roymorgan.com
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Margin of Error 

The margin of error to be allowed for in any estimate depends mainly on the number of interviews 
on which it is based. Margin of error gives indications of the likely range within which estimates 
would be 95% likely to fall, expressed as the number of percentage points above or below the 
actual estimate. Allowance for design effects (such as stratification and weighting) should be 
made as appropriate. 

Sample Size Percentage Estimate 

 40%-60% 25% or 75% 10% or 90% 5% or 95% 

5,000 ±1.4 ±1.2 ±0.8 ±0.6 

10,000 ±1.0 ±0.9 ±0.6 ±0.4 

20,000 ±0.7 ±0.6 ±0.4 ±0.3 

50,000 ±0.4 ±0.4 ±0.3 ±0.2 

 
 
 


