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What do kids want for Christmas? Netflix, iPads & iPhones

FOR IMMEDIATE RELEASE

As retailing season gets into full swing, with December 25 just four weeks away and Black Friday
sales ubiquitous this week, new ARA-Roy Morgan 2019 pre-Christmas spending predictions forecast
Australians will spend nearly $53 billion this year in the lead-up to Christmas.
“Christmas comes but once per year and Australia’s retailers are hoping for a bumper season, after retail
spending growth remained subdued for much of 2019,” said Roy Morgan CEO Michele Levine.
“Roy Morgan’s pre-Christmas spending predictions, released in conjunction with the Australian Retailers
Association (ARA), show expected spending of nearly $53 billion, up 2.6% on a year ago and well above
the latest ABS Inflation level of 1.7%. And for parents who really want to win favour with their kids, a Netflix
subscription may well account for part of that spending.”
The streaming service topped the Kids’ Cool List in Roy Morgan’s Young Australians Survey for a second
straight year – with Netflix nominated as ‘really cool’ by 66% of 6-13 year olds (up 3% points on 2018) and
more than 70% of 10-13 year olds.
In second place is former Number 1 (in 2016), the Apple iPad on 60%, then the Apple iPhone on 53%.
Netflix is in top spot for both girls and boys ahead of the iPad with girls putting the Apple iPhone in third
spot although for boys it is the Sony Playstation 4 that takes third spot. More than twice as many boys as
girls say they consider the PlayStation 4 ‘really cool’.
Other items rated ‘really cool’ by kids (likely to the chagrin of parents on a budget) are Computers, including
Laptops and Tablets (47%), Nike products (46%), the computer games Minecraft (43%), Fortnite (43%) and
Roblox (39%), Harry Potter products (40%), Books to read (37%) and Microsoft’s Xbox One gaming
console (36%).
Gifts that girls rate ‘really cool’ also include products by or featuring Disney, Adidas, L.O.L. Surprise,
Minions, The Simpsons and Wonder Woman, while boys are opt for Nerf Guns, Spiderman, Iron Man, the
Nintendo Switch and The Hulk.
“No doubt Disney will be also hoping streaming and subscription TV services are on parents’ radars when it
comes to gifts for their children, with its Disney+ launched just in time for Christmas,” said Ms Levine.
With around 2,500 young respondents per year, Roy Morgan’s Young Australian Survey has been
measuring the changing tastes, opinions and activities of Aussie kids for many years, proving to be an
invaluable resource for both retailers and parents keen to ensure they know what children and teens want.

Related research findings
Find out more about our Young Australians Survey, including Understanding Young Australians: Finance
and Retail, Understanding Young Australians: Media, Understanding Young Australians: Activities,
Understanding Young Australians: Mobile Phones, Understanding Young Australians: What they think.
For more information about Roy Morgan’s suite of products please click on this link to the
Roy Morgan Online Store.
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The Kids’ Cool List: what Australian kids think is really cool now

Source: Roy Morgan Young Australian Survey, July 2018-June 2019, n=2,226. Base: Australian children 6-13.

For comments or more information about Roy Morgan’s Young Australian Survey (YAS),
please contact:
Roy Morgan Enquiries
Office: +61 (3) 9224 5309
askroymorgan.@roymorgan.com

About Roy Morgan
Roy Morgan is Australia’s largest independent Australian research company, with offices in each
state, as well as in the U.S. and U.K. A full-service research organisation, Roy Morgan has over 75
years’ experience collecting objective, independent information on consumers.

Margin of Error
The margin of error to be allowed for in any estimate depends mainly on the number of interviews on
which it is based. Margin of error gives indications of the likely range within which estimates would be
95% likely to fall, expressed as the number of percentage points above or below the actual estimate.
Allowance for design effects (such as stratification and weighting) should be made as appropriate.
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