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W-League grows TV viewership as Australia & NZ
awarded hosting rights for 2023 Women’s World Cup

FOR IMMEDIATE RELEASE

New research from Roy Morgan shows the W-League’s TV viewership is growing even as other
Soccer competitions experienced viewership declines. A record high 879,000 Australians watch
the W-League on TV, up 265,000 (+43%) on a year ago.
In what represents a huge boost to the Women’s game in this part of the world Australia and New
Zealand were recently awarded joint hosting rights for the 2023 FIFA Women’s World Cup – the largest
Women’s sporting competition in the world. The 2023 edition will be the first to welcome 32 countries to
compete, a significant increase on the 24 that competed in France in 2019.
However, the W-League’s TV viewership growth was not enough to make up for the declines in
viewership for the FIFA World Cup, English Premier League, A-League and other forms of Soccer
compared to a year ago. Now 4,098,000 Australians watch any of the listed Soccer competitions, down
from 4,577,000 a year ago – a drop of 479,000 (-10%).
The FIFA World Cup is easily the most popular Soccer competition on Australian TV with 3,391,000
viewers, although this is down 471,000 (-12%) on a year ago. The next FIFA Men’s World Cup is due to
be held in Qatar in 2022 with the FIFA Women’s World Cup following a year after in Australia.
Although the W-League is growing its TV viewership a concern for the local sporting authorities will be
the decline in TV viewership for the men’s A-League, now with 1,748,000 viewers, down 305,000 (-15%)
on a year ago. The local men’s competition has now been overtaken by the English Premier League
which has a TV viewership of 1,794,000.

Men more likely to watch the W-League than women, but female viewership is growing faster
It might surprise some but more men (547,000) than women (332,000) watch the W-League on TV –
although female viewership (up 83% on a year ago) is growing faster than male viewership (up 26%).
The W-League will be keen for the hosting of the 2023 Women’s World Cup to drive an increase in TV
viewership of the sport amongst younger Australians – the most likely TV viewers are currently those
aged at least 50 years old.
The most likely age group to watch the W-League on TV are people aged 50-64 (257,000) closely
followed by those aged 35-49 (245,000) and 65+ (219,000). Together these three age groups comprise
over 80% of W-League viewers with the remaining 158,000 aged under 35.
This new data comes from Roy Morgan Single Source survey, Australia’s most comprehensive
consumer survey, derived from in-depth interviews with around 50,000 Australians each year.
Roy Morgan Industry Communications Director Julian McCrann says: “The Matildas have become one of
Australia’s favourite national sporting teams in recent years and their success on the pitch is translating
into increasing interest in the local W-League in Australia where most of the Matildas play.
“The W-League’s increasing TV viewership goes against the trends evident for men’s soccer in Australia.
There are now 879,000 Australians who watch the W-League on TV – up a stunning 43% from a year
ago – and both women and men are driving this growth. The increasing popularity of the W-League will
receive an enormous boost over the next three years as Australia gets set to host its first World Cup –
the 2023 Women’s World Cup with joint hosts New Zealand.
“At present the COVID-19 pandemic is having a devastating impact on all sports in Australia as leagues
are suspended or played behind closed doors without spectators. Local competitions are slowly
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welcoming spectators back but the new financial realities mean sports face crucial choices about where
to allocate scarce funds for future growth.
“In this fragile investment climate women’s sport is set to be a future avenue for growth. The rise in TV
viewership for the W-League mirrors the trends seen in other women’s sports such as AFLW – which
also increased in popularity over the last year in a competitive sporting marketplace.
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“For the best commercial returns during the coming decade Matildas’ star players such as Sam Kerr,
Emily van Egmond, Steph Catley, Elise Kellond-Knight and others may represent the best bet for a postCOVID-19 sporting recovery.”

TV Viewership of Soccer in Australia: 2019 cf. 2020

Source: Roy Morgan Single Source, April 2018 – March 2019, n= 14,722, April 2019 – March 2020, n= 13,208.
Base: Australians 14+.
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Related research findings
View our extensive range of Sporting profiles and reports, including Sports viewers, W-League viewers,
A-League viewers, FIFA World Cup viewers, English Premier League viewers and Soccer viewers in
general as well as supporters of various clubs including Adelaide United, Brisbane Roar, Central Coast
Mariners, Melbourne City, Melbourne Victory, Newcastle Jets, Perth Glory, Sydney FC, Western Sydney
Wanderers as well as profiles on Sporting participants including Soccer participants.

Compiled with data from Roy Morgan’s Single Source survey (the largest of its kind in the world, with
50,000 respondents each year), these ready-made profiles provide a broad understanding of the target
audience in terms of demographics, attitudes, activities and media usage in Australia.
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Roy Morgan is Australia’s largest independent Australian research company, with offices in each
state, as well as in the U.S. and U.K. A full-service research organisation, Roy Morgan has over 75
years’ experience collecting objective, independent information on consumers.

Margin of Error
The margin of error to be allowed for in any estimate depends mainly on the number of interviews on
which it is based. Margin of error gives indications of the likely range within which estimates would be
95% likely to fall, expressed as the number of percentage points above or below the actual estimate.
Allowance for design effects (such as stratification and weighting) should be made as appropriate.
Sample Size
10,000
50,000

Percentage Estimate
40%-60%
±1.0
±0.4

25% or 75%
±0.9
±0.4

10% or 90%
±0.6
±0.3

5% or 95%
±0.4
±0.2

