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State of the Nation: the Australian tourism industry
enters a new era

FOR IMMEDIATE RELEASE

Roy Morgan Research CEO Michele Levine today presented the latest State of the Nation
Report in Melbourne, with a special Spotlight on Tourism – an industry that has well and
truly entered, and adapted to, this new era of globalisation and digital technology.
Many different forces have shaped the Australian tourism industry’s 21st-century evolution,
with the end of the ‘Commodities Boom’ being the latest. Shifting consumer leisure
preferences and lifestyle choices; economic, societal and political change; and, above all,
technological advances have all disrupted and fragmented the tourism and leisure world.
But while the commercial models for airlines, travel agents, tour operators, accommodation
providers and destination marketers are undoubtedly in flux, the industry has already shown
that it is up to the challenge of these tumultuous times.
Key findings of this in-depth industry spotlight include:


The end of the ‘Commodities Boom’: an economic shock but also a golden
opportunity for industries such as Tourism if they play their cards right



Our increasingly progressive and multicultural society: how it is influencing our
travel outlook and destination preference



The Digital Disruption: how the extraordinary extent of automation and variable
pricing of everything from hotel room to airline seats to media is impacting the very
essence of the industry



Standing out in the changing media landscape: competing with an ever-increasing
cacophony of digital and smartphone distractions for the consumer’s attention…not
to mention the five-second challenge of TV advertising



The international context: how in-bound and out-bound travel will continue to be
affected by worldwide factors such as exchange rates, global unrest, engagement
with Asia, Consumer Confidence, and the price of oil



Which sectors of the tourism industry have changed the most and which have
stayed the same? Trends in airlines, travel agents, destinations, holiday activities,
accommodation, and transport are all examined in detail.
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Michele Levine, CEO, Roy Morgan Research, says:
“Australia’s tourism industry is at a turning point. Having adapted to the enormous
challenges thrown at it by digital technology and globalisation, it is currently the
country’s fifth-most valuable export industry. But as the commodities boom fades and
the nation reassesses its assets, Tourism stands to become our most valuable ‘New Age’
export industry.
“The current State of the Nation tracks the major trends in tourism and travel over the
last decade, exploring the role of global and national economic, societal and
technological factors in the changing face of the industry.
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“It also considers the question on everyone’s lips: How will Australia fare in the new,
increasingly competitive environment of travel and tourism?”

For more information or to organise an interview with CEO Michele Levine, please
contact:
Vaishali Nagaratnam
Office: +61 (3) 9224 5309
Vaishali.Nagaratnam@roymorgan.com
About Roy Morgan Research
Roy Morgan Research is the largest independent Australian research company, with offices in each state
of Australia, as well as in Indonesia, the United States and the United Kingdom. A full service research
organisation specialising in omnibus and syndicated data, Roy Morgan Research has over 70 years’
experience in collecting objective, independent information on consumers.
Margin of Error
The margin of error to be allowed for in any estimate depends mainly on the number of interviews on
which it is based. Margin of error gives indications of the likely range within which estimates would be
95% likely to fall, expressed as the number of percentage points above or below the actual estimate.
Allowance for design effects (such as stratification and weighting) should be made as appropriate.

Sample Size
5,000
7,500
10,000
20,000
50,000

Percentage Estimate
40%-60%
±1.4
±1.1
±1.0
±0.7
±0.4

25% or 75%
±1.2
±1.0
±0.9
±0.6
±0.4

10% or 90%
±0.8
±0.7
±0.6
±0.4
±0.3

5% or 95%
±0.6
±0.5
±0.4
±0.3
±0.2
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