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Over two thirds of Facebook’s users (and over half of
YouTube’s) now visiting via mobile devices

RELEASE
IMMEDIATE RELEASE
FOR IMMEDIATE
FOR

As ‘mobile-unfriendly’ websites get pushed down the page in Google’s new algorithm, the majority
of visitors to Facebook and YouTube already use a mobile phone or tablet (or both), and Ebay is not
far behind, the latest cross-device audience data from Roy Morgan Research shows.
Almost 13 million Australians visited Facebook in an average four weeks in the 12 months to March
2015, up 10% from 11,759,000 in the year to March 2013.
8,765,000 of those visitors (68%) use a mobile device—a phone, a tablet, or both—for some or all of
their visitation, up from 5,303,000 (45% of total visitors) two years ago.
7,595,000 people now use a mobile phone to access Facebook during an average four-week period (up
59% from 4,787,000 in early 2013) and 3,818,000 use a tablet (more than double the 1,876,000 visitors
via tablet two years ago). Of these mobile visitors, 2,648,000 go to Facebook via both types of device
during the month, up from 1,360,000.
Computers are still in the most common way to access Facebook overall, but far fewer Australians now
go online using only these ‘non-mobile’ means: 4,162,000 Australians use only a computer to visit
Facebook in an average four weeks, down from 6,456,000 in 2013.
The way we visit YouTube is also changing—no doubt helped along by the increasing mobile data
allowances available for streaming video on the go (but also the rising trend of multi-screening on the
wi-fi connection at home).
From March 2013 to March 2015, YouTube’s net monthly website audience grew 14% to 11,799,000.
Most of these video streamers now use one or more mobile devices during the month (53%, up from
36%): 3,423,000 use a phone, 1,318,000 a tablet, and another 1,504,000 use both.
Ebay’s total four-week audience is almost unchanged over the last two years, up less than 1% to
7,300,000. As with Facebook and YouTube, visitation via mobile device has increased, from 2,172,000
(30%) to 3,449,000 (47%)—however this means, of course, that the remainder of Ebay visitors (a
majority of 53%) still use only non-mobile computers to access the website.
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Number of Australians visiting website in average four weeks

Source: Roy Morgan Single Source, Apr 2012- Mar 2013 n = 51,172 and Apr 2014 – Mar 2015 n = 51,882 Australians 14+

Tim Martin, General Manager – Media, Roy Morgan Research, says:
“It’s astounding how quickly the last two years of rapid smartphone and tablet uptake has
influenced cross platform, cross device visitation to Australia’s biggest websites.
“The changes in cross device visitation that Roy Morgan Research is seeing is consistent with the
rapid shift of online display advertising from non-mobile to mobile formats. Advertising campaigns
that would previously have been shown on desktop computers are now being adapted for mobile
formats.
“Of course, the results revealed here are missing a crucial element for understanding crossplatform visitation in full: how many of these mobile phone or tablet visitors also still visit via
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computer? Media owners are under significant pressure to correctly measure their mobile and
non-mobile audiences accurately. These ‘overlaps’ are confounding most measurement systems
around the world. Only Roy Morgan Single Source now measures the cross-platform audience, the
unique audience by device and shared audiences overlapping across devices. Contact us to discuss
accessing this exclusive research.”
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To learn more about the latest State of the Nation Report with a Spotlight on Media, contact:
Vaishali Nagaratnam
Telephone: +61 (3) 9224 5309
Vaishali.Nagaratnam@roymorgan.com
Please click on this link to the Roy Morgan Online Store
Related Research
Download our latest State of the Nation Report with a Spotlight on Media.
About Roy Morgan Research
Roy Morgan Research is the largest independent Australian research company, with offices throughout Australia, as
well as in Indonesia, the United States and the United Kingdom. A full service research organisation specialising in
omnibus and syndicated data, Roy Morgan Research has over 70 years’ experience in collecting objective, independent
information on consumers.
Margin of Error
The margin of error to be allowed for in any estimate depends mainly on the number of interviews on which it is
based. Margin of error gives indications of the likely range within which estimates would be 95% likely to fall,
expressed as the number of percentage points above or below the actual estimate. Allowance for design effects (such
as stratification and weighting) should be made as appropriate.
Sample Size
5,000
7,500
10,000
20,000
50,000

Percentage Estimate
40%-60%
±1.4
±1.1
±1.0
±0.7
±0.4

25% or 75%
±1.2
±1.0
±0.9
±0.6
±0.4

10% or 90%
±0.8
±0.7
±0.6
±0.4
±0.3

5% or 95%
±0.6
±0.5
±0.4
±0.3
±0.2

