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MEDIA RELEASE

CONFIDENCE STEADY AT LONG TERM AVERAGE

o ANZ-Roy Morgan Australian Consumer Confidence slipped 1.3% last week, following a
2.4% rise the previous week. The details were mixed. Consumers were less optimistic
about economic conditions but relatively more upbeat about their current finances.

o Households’ views around current financial conditions continued to climb last week, (up
1.4%) after a solid 3.8% rise previously. Consumers were less optimistic about future
financial conditions, however. This sub-index fell 0.8% last week, entirely unwinding its
previous rise.

o Last week saw confidence around current economic conditions drop a sharp 6.2%, largely
reversing gains over the previous three weeks. Views around future economic conditions
also fell 2.5%. This sub-index remains under its long term average.

o The ‘time to buy a major household item’ sub-index was relatively flat (up 0.8%). This
sub-index remains well above its long term average.

o Inflation expectations edged up to 4.3% on a four-week moving average basis.
ANZ’'S HEAD OF AUSTRALIAN ECONOMICS, DAVID PLANK, COMMENTED:

“Stepping back from the weekly volatility, it was encouraging to see a recovery in confidence
over June. After a sharp fall in May, confidence rose steadily over the past month and appears
to have stabilised around its long term average. The rise in sentiment likely reflects the recent
improvement in labour market conditions, notably the fall in the unemployment rate to a four
year low.

That being said, we believe the upside in sentiment will likely be capped, given soft wage
growth, high levels of household debt and a slowdown in house price growth. The latest result
is perhaps indicative of this. As such, despite the recent rise in retail sales, we do not expect
the lift in consumer confidence to translate into a marked acceleration in household spending.

Overall, the labour market will remain an important influence on confidence over the coming
months. A gradually strengthening labour market along with still accommodative monetary
conditions should broadly support confidence over the year.”

FIGURE 1. WEEKLY ANZ-ROY MORGAN CONSUMER CONFIDENCE AND INFLATION EXPECTATIONS

Last week Weekly 4-week Monthly average Inflation expectations
(8-9 July) change, % average since 1990 (4-week ma)
113.0 -1.3% 112.9 112.9 4.3%

Data collected last weekend (Saturday and Sunday), based on around 1,000 face-to-face interviews.
Not seasonally adjusted. Further data history on page 5.

FIGURE 2. OVERALL CONSUMER CONFIDENCE AROUND ITS LONG TERM AVERAGE
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FIGURE 3. CONFIDENCE IN CURRENT FINANCIAL CONDITIONS IS ABOVE ITS LONG TERM
AVERAGE...
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FIGURE 4. ...WHILE CONFIDENCE IN FUTURE FINANCIAL CONDITIONS IS WITHIN STRIKING
DISTANCE
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FIGURE 5. SENTIMENT AROUND CURRENT ECONOMIC FELL 6.2% LAST WEEK
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FIGURE 6. AND CONFIDENCE IN THE FIVE-YEAR ECONOMIC OUTLOOK FELL 2.5%
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FIGURE 7. THE ‘TIME TO BUY A HOUSEHOLD ITEM’ SUB-INDEX REMAINS ELEVATED
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FIGURE 8. FOUR-WEEK MOVING AVERAGE INFLATION EXPECTATIONS EDGED UP TO 4.3%

7.0

6.5 -

6.0 -

5.5 4

R5.0

4.5 -

4.0 4

3.5

3.0

10 11 12 13 14 15 16 17
—Inflation expectations 2-yr ahead —4-week average

* Data from Oct-2014 is weekly.
Data prior to that is monthly.

Source: ANZ-Roy Morgan



ANZ-Roy Morgan Australian Consumer Confidence / 11 July 2017 / 5 of 7

TABLE 1. CONSUMER CONFIDENCE

Headline index

Avg since
2001
2010 avg
2011 avg
2012 avg
2013 avg
2014 avg
2015 avg
2016 avg

3-Jul-16
10-Jul-16
17-Jul-16
24-Jul-16
31-Jul-16
7-Aug-16
14-Aug-16
21-Aug-16
28-Aug-16
4-Sep-16
11-Sep-16
18-Sep-16
25-Sep-16
2-Oct-16
9-Oct-16
16-Oct-16
23-Oct-16
30-Oct-16
6-Nov-16
13-Nov-16
20-Nov-16
27-Nov-16
4-Dec-16
11-Dec-16
8-Jan-17
15-Jan-17
22-Jan-17
29-Jan-17
5-Feb-17
12-Feb-17
19-Feb-17
26-Feb-17
5-Mar-17
12-Mar-17
19-Mar-17
26-Mar-17
2-Apr-17
9-Apr-17
16-Apr-17
23-Apr-17
30-Apr-17
7-May-17
14-May-17
21-May-17
28-May-17
4-Jun-17
11-Jun-17
18-Jun-17
25-Jun-17
2-Jul-17
9-Jul-17

Subindicies

Inflation Expectations

- . 4, -
4-week 1.' Fln?nmal 2. Financial 3. Economic Economic 5. Time to 6. Inflation
N situation . - . . buy a major -
Last week moving situation conditions conditions expectations 2-year
compared to household
average next year next year next 5 ; ahead (%)
a year ago item
years

116 - 102 124 105 114 135 -
124 - 101 127 124 130 139 5.7
114 - 97 117 101 116 140 6.0
113 - 99 118 97 113 138 5.8
119 - 104 128 106 118 139 5.0
111 - 104 121 94 106 132 4.9
112 - 107 124 94 106 131 4.4
115 - 109 127 99 108 134 4.1
115.8 117.0 107.1 124.2 99.7 112.2 135.6 4.2
115.2 116.7 107.4 129.7 95.6 109.2 133.9 3.9
114.9 115.7 107.6 127.4 98.6 107.3 133.4 4.2
115.5 115.4 105.5 126.0 100.1 108.4 137.3 4.1
118.0 115.9 112.7 127.6 103.8 107.8 138.1 3.9
114.7 115.8 109.6 124.6 94.9 106.7 137.6 3.8
117.6 116.5 109.5 126.7 104.0 111.6 136.1 4.0
121.8 118.0 110.9 128.5 109.6 117.0 143.0 3.8
118.4 118.1 113.0 129.0 101.9 108.2 140.1 4.1
114.3 118.0 110.0 127.5 94.2 105.3 134.7 4.3
118.1 118.2 111.8 127.1 101.8 110.1 139.9 4.0
115.5 116.6 109.8 124.8 100.7 108.6 133.5 4.1
120.6 117.1 115.7 129.8 106.7 112.5 138.5 3.7
117.9 118.0 112.6 128.0 104.5 110.9 133.3 4.2
117.5 117.9 111.9 128.9 102.9 111.7 132.2 4.5
117.8 118.5 109.2 130.2 103.3 111.6 134.9 4.1
113.6 116.7 109.0 120.9 100.5 106.1 131.6 3.9
114.1 115.8 107.8 126.1 97.3 104.4 134.6 3.8
117.8 115.8 111.0 128.3 104.9 109.8 135.2 3.8
118.2 115.9 110.1 126.8 106.2 113.6 134.3 3.9
115.5 116.4 112.4 126.8 100.3 105.1 132.9 3.9
1154 116.7 110.7 125.6 101.0 108.4 131.3 4.2
118.6 116.9 110.9 131.1 103.9 110.8 136.6 4.4
113.4 115.7 110.1 128.4 91.7 108.9 128.1 4.0
120.1 116.9 113.4 132.9 102.0 111.3 141.0 4.1
119.3 117.9 108.0 132.0 102.0 112.0 142.5 4.6
117.0 117.5 108.8 128.0 100.0 109.3 138.9 4.8
118.1 118.6 112.5 128.2 105.4 106.0 138.3 4.5
117.5 118.0 108.7 127.9 105.7 111.0 134.4 4.4
116.4 117.3 109.8 125.6 101.7 110.2 134.5 4.2
113.7 116.4 101.6 126.0 100.1 104.8 136.3 4.5
119.1 116.7 111.0 133.9 104.5 106.6 139.7 4.7
113.9 115.8 101.4 125.6 105.8 106.2 130.6 4.4
113.1 115.0 104.5 121.3 100.3 107.0 132.3 4.7
112.0 114.5 105.5 121.2 97.0 103.3 132.8 4.1
113.8 113.2 104.6 124.8 99.6 106.2 133.4 4.3
111.1 112.5 101.7 122.2 94.2 103.0 134.1 4.4
114.8 112.9 107.0 123.9 97.5 105.7 139.9 4.3
112.6 113.1 106.2 127.3 95.6 101.4 132.7 4.3
111.2 112.4 104.9 126.5 90.5 101.6 132.5 4.3
111.3 112.5 107.6 121.9 92.3 102.3 132.3 4.6
112.3 111.9 104.1 123.4 96.9 107.3 130.1 4.4
109.4 111.1 100.8 118.5 93.1 101.4 133.3 4.3
110.5 110.9 100.0 120.3 93.9 102.0 136.3 4.5
112.2 111.1 99.9 118.3 97.2 106.7 139.1 4.0
112.9 111.3 99.5 121.5 98.6 103.3 141.5 4.3
112.9 112.1 108.9 123.3 93.5 100.6 138.0 4.0
112.4 112.6 100.1 123.6 94.1 103.4 140.7 4.4
111.8 112.5 99.9 121.5 96.4 103.0 138.2 4.0
114.5 112.9 103.7 122.5 100.0 106.1 140.0 4.3
113.0 112.9 105.2 121.5 93.8 103.5 140.7 4.3

Source: ANZ-Roy Morgan
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following request by the recipient. No securities are being offered or sold in Brazil under this publication, and no securities have been
and will not be registered with the Securities Commission - CVM. Brunei. Japan. Kuwait. Malaysia. Switzerland. Taiwan. This
publication is distributed in each of Brunei, Japan, Kuwait, Malaysia, Switzerland and Taiwan by ANZ on a cross-border basis.
Cambodia. APS222 Disclosure. The recipient acknowledges that although ANZ Royal Bank (Cambodia) Ltd. is a subsidiary of ANZ, it is
a separate entity to ANZ and the obligations of ANZ Royal Bank (Cambodia) Ltd. do not constitute deposits or other liabilities of ANZ
and ANZ is not required to meet the obligations of ANZ Royal Bank (Cambodia) Ltd. European Economic Area (“"EEA"): United
Kingdom. ANZ in the United Kingdom is authorised by the Prudential Regulation Authority ("PRA”). Subject to regulation by the
Financial Conduct Authority ("FCA”) and limited regulation by the PRA. Details about the extent of our regulation by the PRA are
available from us on request. This publication is distributed in the United Kingdom by ANZ solely for the information of persons who
would come within the FCA definition of “eligible counterparty” or “professional client”. It is not intended for and must not be
distributed to any person who would come within the FCA definition of “retail client”. Nothing here excludes or restricts any duty or
liability to a customer which ANZ may have under the UK Financial Services and Markets Act 2000 or under the regulatory system as
defined in the Rules of the PRA and the FCA. Germany. This publication is distributed in Germany by the Frankfurt Branch of ANZ
solely for the information of its clients. Other EEA countries. This publication is distributed in the EEA by ANZ Bank (Europe) Limited
("ANZBEL") which is authorised by the PRA and regulated by the FCA and the PRA in the United Kingdom, to persons who would come
within the FCA definition of “eligible counterparty” or “professional client” in other countries in the EEA. This publication is distributed in
those countries solely for the information of such persons upon their request. It is not intended for, and must not be distributed to, any
person in those countries who would come within the FCA definition of “retail client”. Fiji. For Fiji regulatory purposes, this publication
and any views and recommendations are not to be deemed as investment advice. Fiji investors must seek licensed professional advice
should they wish to make any investment in relation to this publication. Hong Kong. This publication is issued or distributed in Hong
Kong by the Hong Kong branch of ANZ, which is registered at the Hong Kong Monetary Authority to conduct Type 1 (dealing in
securities), Type 4 (advising on securities) and Type 6 (advising on corporate finance) regulated activities. The contents of this
publication have not been reviewed by any regulatory authority in Hong Kong. If in doubt about the contents of this publication, you
should obtain independent professional advice. India. This publication is distributed in India by ANZ on a cross-border basis. If this
publication is received in India, only you (the specified recipient) may print it provided that before doing so, you specify on it your
name and place of printing. Further copying or duplication of this publication is strictly prohibited.



http://www.live.anz.com/
https://www.anz.com.au/content/dam/anzcomau/documents/pdf/financial_services_guide.pdf

IMPORTANT NOTICE

Myanmar. This publication is intended to be of a general nature as part of customer service and marketing activities provided by ANZ
in the course of implementing its functions as a licensed bank. This publication does not take into account your financial situation or
goals and is not Securities Investment Advice (as that term is defined in the Myanmar Securities Transaction Law 2013). The contents
of this publication have not been reviewed by any regulatory authority in Myanmar. If in doubt about the contents of this publication,
you should obtain independent professional advice. New Zealand. This publication is intended to be of a general nature, does not
take into account your financial situation or goals, and is not a personalised adviser service under the Financial Advisers Act 2008.
Oman. This publication has been prepared by ANZ. ANZ neither has a registered business presence nor a representative office in Oman
and does not undertake banking business or provide financial services in Oman. Consequently ANZ is not regulated by either the
Central Bank of Oman or Oman’s Capital Market Authority. The information contained in this publication is for discussion purposes only
and neither constitutes an offer of securities in Oman as contemplated by the Commercial Companies Law of Oman (Royal Decree
4/74) or the Capital Market Law of Oman (Royal Decree 80/98), nor does it constitute an offer to sell, or the solicitation of any offer to
buy non-Omani securities in Oman as contemplated by Article 139 of the Executive Regulations to the Capital Market Law (issued vide
CMA Decision 1/2009). ANZ does not solicit business in Oman and the only circumstances in which ANZ sends information or material
describing financial products or financial services to recipients in Oman, is where such information or material has been requested from
ANZ and by receiving this publication, the person or entity to whom it has been dispatched by ANZ understands, acknowledges and
agrees that this publication has not been approved by the CBO, the CMA or any other regulatory body or authority in Oman. ANZ does
not market, offer, sell or distribute any financial or investment products or services in Oman and no subscription to any securities,
products or financial services may or will be consummated within Oman. Nothing contained in this publication is intended to constitute
Omani investment, legal, tax, accounting or other professional advice. People’s Republic of China (“"PRC"). Recipients must
comply with all applicable laws and regulations of PRC, including any prohibitions on speculative transactions and CNY/CNH arbitrage
trading. If and when the material accompanying this document is distributed by Australia and New Zealand Banking Group Limited
(ABN 11 005 357 522) ("ANZ") or an affiliate (other than Australia and New Zealand Bank (China) Company Limited ("ANZ C")), the
following statement and the text below is applicable: No action has been taken by ANZ or any affiliate which would permit a public
offering of any products or services of such an entity or distribution or re-distribution of this document in the PRC. Accordingly, the
products and services of such entities are not being offered or sold within the PRC by means of this document or any other document.
This document may not be distributed, re-distributed or published in the PRC, except under circumstances that will result in compliance
with any applicable laws and regulations. If and when the material accompanying this document relates to the products and/or services
of ANZ C, the following statement and the text below is applicable: This document is distributed by ANZ C in the Mainland of the PRC.
Qatar. This publication has not been, and will not be: lodged or registered with, or reviewed or approved by, the Qatar Central Bank
("QCB"), the Qatar Financial Centre ("QFC") Authority, QFC Regulatory Authority or any other authority in the State of Qatar ("Qatar");
or authorised or licensed for distribution in Qatar, and the information contained in this publication does not, and is not intended to,
constitute a public offer or other invitation in respect of securities in Qatar or the QFC. The financial products or services described in
this publication have not been & will not be: registered with the QCB, QFC Authority, QFC Regulatory Authority or any other
governmental authority in Qatar; or authorised or licensed for offering, marketing, issue or sale, directly or indirectly, in Qatar.
Accordingly, the financial products or services described in this publication are not being, and will not be, offered, issued or sold in
Qatar, and this publication is not being, and will not be, distributed in Qatar. The offering, marketing, issue and sale of the financial
products or services described in this publication and distribution of this publication is being made in, and is subject to the laws,
regulations and rules of, jurisdictions outside of Qatar and the QFC. Recipients of this publication must abide by this restriction and not
distribute this publication in breach of this restriction. This publication is being sent/issued to a limited humber of institutional and/or
sophisticated investors (i) upon their request and confirmation that they understand the statements above; and (ii) on the condition
that it will not be provided to any person other than the original recipient, and is not for general circulation and may not be reproduced
or used for any other purpose. Singapore. This publication is distributed in Singapore by the Singapore branch of ANZ solely for the
information of “accredited investors”, “expert investors” or (as the case may be) “institutional investors” (each term as defined in the
Securities and Futures Act Cap. 289 of Singapore). ANZ is licensed in Singapore under the Banking Act Cap. 19 of Singapore and is
exempted from holding a financial adviser’s licence under Section 23(1)(a) of the Financial Advisers Act Cap. 100 of Singapore. In
respect of any matters arising from, or in connection with the distribution of this publication in Singapore, contact your ANZ point of
contact. United Arab Emirates. This publication is distributed in the United Arab Emirates ("UAE") or the Dubai International
Financial Centre (as applicable) by ANZ. This publication: does not, and is not intended to constitute an offer of securities anywhere in
the UAE; does not constitute, and is not intended to constitute the carrying on or engagement in banking, financial and/or investment
consultation business in the UAE under the rules and regulations made by the Central Bank of the United Arab Emirates, the Emirates
Securities and Commodities Authority or the United Arab Emirates Ministry of Economy; does not, and is not intended to constitute an
offer of securities within the meaning of the Dubai International Financial Centre Markets Law No. 12 of 2004; and, does not constitute,
and is not intended to constitute, a financial promotion, as defined under the Dubai International Financial Centre Regulatory Law No. 1
of 200. ANZ DIFC Branch is regulated by the Dubai Financial Services Authority ("DFSA”). The financial products or services described
in this publication are only available to persons who qualify as “Professional Clients” or “Market Counterparty” in accordance with the
provisions of the DFSA rules. In addition, ANZ has a representative office ("ANZ Representative Office”) in Abu Dhabi regulated by the
Central Bank of the United Arab Emirates. ANZ Representative Office is not permitted by the Central Bank of the United Arab Emirates
to provide any banking services to clients in the UAE. United States. ANZ Securities, Inc. ("fANZSI") is a member of the Financial
Industry Regulatory Authority ("FINRA"”) (www.finra.org) and registered with the SEC. ANZSI’s address is 277 Park Avenue, 31st Floor,
New York, NY 10172, USA (Tel: +1 212 801 9160 Fax: +1 212 801 9163). Except where this is an FX- related publication, this
publication is distributed in the United States by ANZSI (a wholly owned subsidiary of ANZ), which accepts responsibility for its content.
Information on any securities referred to in this publication may be obtained from ANZSI upon request. This publication or material is
intended for institutional use only — not retail. If you are an institutional customer wishing to effect transactions in any securities
referred to in this publication you must contact ANZSI, not its affiliates. ANZSI is authorised as a broker-dealer only for institutional
customers, not for US Persons (as “US person” is defined in Regulation S under the US Securities Act of 1933, as amended) who are
individuals. If you have registered to use this website or have otherwise received this publication and are a US Person who is an
individual: to avoid loss, you should cease to use this website by unsubscribing or should notify the sender and you should not act on
the contents of this publication in any way. Non-U.S. Analysts: Non-U.S. analysts may not be associated persons of ANZSI and
therefore may not be subject to FINRA Rule 2242 restrictions on communications with subject company, public appearances and
trading securities held by the analysts. Where this is an FX-related publication, it is distributed in the United States by ANZ's New
York Branch, which is also located at 277 Park Avenue, 31st Floor, New York, NY 10172, USA (Tel: +1 212 801 916 0 Fax: +1 212 801
9163). Commodity-related products are not insured by any U.S. governmental agency, and are not guaranteed by ANZ or any of its
affiliates. Transacting in these products may involve substantial risks and could result in a significant loss. You should carefully consider
whether transacting in commodity-related products is suitable for you in light of your financial condition and investment objectives.
Vietnam. This publication is distributed in Vietham by ANZ or ANZ Bank (Vietnam) Limited, a subsidiary of ANZ. Please note that the
contents of this publication have not been reviewed by any regulatory authority in Vietnam. If you are in any doubt about any of the
contents of this publication, you should obtain independent professional advice. V2.2016




