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Brisbane Broncos hold off ‘Storm surge’ to lead again for NRL support
The Brisbane Broncos have again ‘won’ the annual Roy Morgan NRL supporter ladder with 1.09
million supporters (up 6.5 per cent on a year ago) ahead of a surging Melbourne Storm which
increased its support by an impressive 26.7 per cent to 1.05 million supporters.
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The increase in support for the Melbourne Storm came after the southern club won their third NRL title in
2017 with an easy 34-6 victory over the third most supported club the North Queensland Cowboys. North
Queensland won their first NRL title in 2015 and this year increased their support by 5.1 per cent to
640,000 in 2018.
The most well supported club in the Sydney heartland of Rugby League is the Wests Tigers who
increased their support by 4 per cent to 419,000 and are now just ahead of the Parramatta Eels with
411,000 supporters. The enduring support for the Parramatta Eels is despite this year’s ‘Wooden
Spooners’ having the longest Premiership drought of any NRL club stretching back to 1986.
Overall seven NRL clubs increased their support in the year to June 2018 including the four most recent
NRL Premiers the Melbourne Storm, Cronulla Sharks, North Queensland Cowboys and South Sydney
Rabbitohs. Melbourne, Cronulla and South Sydney are all still in the hunt for this year’s Premiership.

NRL Club Supporter Ladder 2018

Source: Roy Morgan Single Source Australia, July 2016 – June 2017, n=14,544 and July 2017 – June 2018,
n=14,836. Base: Australians 14+. *New Zealand Warriors support only includes Australian-based supporters.

Canberra Raiders & Parramatta Eels fans most likely to plan on buying new car
Roy Morgan is able to analyse the demographic makeup and intentions of NRL supporters across a
vast array of important indicators – including the likelihood supporters of different clubs have of
wanting to buy a new car in the next four years.
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A significant 19.9% of supporters of the Canberra Raiders plan on buying a new vehicle in the next
four years clearly higher than for supporters of the other 15 NRL clubs and well above the Australian
figure of 11.9%.
However, there are supporters of several other clubs that have significantly higher intentions of buying
cars in the next four years than the average Australian. These clubs include the Parramatta Eels
(17.2%), Melbourne Storm and Sydney Roosters (both 16.9%) and New Zealand Warriors (16.1%).
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Intention to purchase a new car within the next four years – Top 8

Source: Roy Morgan Single Source Australia, July 2017 – June 2018, n=14,836. Base: Australians 14+.

Michele Levine, CEO, Roy Morgan, says it is Premierships that bring in new
supporters as the last four NRL Premiers all increased their support this year:
“The two most successful NRL clubs the Brisbane Broncos (3 Premierships in 1998, 2000 &
2006) and the Melbourne Storm (3 Premierships in 1999, 2012 & 2017) are once again the two
most widely supported NRL clubs in 2018.
“The Brisbane Broncos with 1.09 million supporters (up 6.5 per cent on a year ago) and the
Melbourne Storm with 1.05 million supporters (up 26.7 per cent following last year’s
Premiership) are the second and third most widely supported football clubs in Australia behind
only the Sydney Swans in the AFL (1.17 million supporters).
“The North Queensland Cowboys, who this year farewelled their favourite son Johnathan
Thurston, are the third most supported club with 640,000 supporters following last year’s Grand
Final appearance and a first NRL Premiership in 2015.
“Other clubs to increase their support this year include the 2014 NRL Premiers the South
Sydney Rabbitohs and their Grand Final opponents that night the Canterbury Bulldogs along
with 2016 NRL Premiers the Cronulla Sharks. Both South Sydney and Cronulla are again
performing well in 2018 and are in with a chance of another Premiership.
“Although supporters of both the Canberra Raiders and Parramatta Eels have missed out on
NRL finals action in 2018 analysis of Roy Morgan’s NRL club supporter demographics shows

that these club supporters are the best to target if you’re an automotive company looking to
increase sales.
“Nearly 20% of Canberra Raiders supporters and over 17% of Parramatta Eels supporters plan
on buying a new car in the next four years – indicating these sets are far more likely than the
average Australian (11.9%) to be in the market for a new car over the next few years.”

FOR IMMEDIATE RELEASE

For comments or more information about Roy Morgan’s NRL Supporter profiles and other
Sporting profiles data, please contact:
Roy Morgan Research – Enquiries
Office: +61 (3) 9224 5309
askroymorgan.@roymorgan.com

Related research findings
View our extensive range of Sport profiles and reports, including Sports supporters, NRL supporters,
AFL supporters, Soccer supporters and supporters of various NRL clubs including Brisbane
Broncos, Melbourne Storm, North Queensland Cowboys, Wests Tigers, Parramatta Eels, South
Sydney Rabbitohs as well as profiles on Sporting participants including Rugby League participants
and Sports viewers.
Compiled with data from Roy Morgan’s Single Source survey (the largest of its kind in the world, with
50,000 respondents p.a), these ready-made profiles provide a broad understanding of the target
audience, in terms of demographics, attitudes, activities and media usage in Australia.

About Roy Morgan
Roy Morgan is the largest independent Australian research company, with offices in each state of
Australia, as well as in the United States and the United Kingdom. A full service research
organisation specialising in omnibus and syndicated data, Roy Morgan has over 70 years’
experience in collecting objective, independent information on consumers.
Margin of Error
The margin of error to be allowed for in any estimate depends mainly on the number of interviews
on which it is based. Margin of error gives indications of the likely range within which estimates
would be 95% likely to fall, expressed as the number of percentage points above or below the
actual estimate. Allowance for design effects (such as stratification and weighting) should be
made as appropriate.

Sample Size
10,000
50,000

Percentage Estimate
40%-60%
±1.0
±0.4

25% or 75%
±0.9
±0.4

10% or 90%
±0.6
±0.3

5% or 95%
±0.4
±0.2

