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Hybrid on high
Most Australians
now have a hybrid
car high on their list

"I would seriously consider buying a hybrid vehicle"

50%

45%
By MARTON PETTENDY

A NEW study by Roy Morgan Research has found
that hybrid vehicles are high on the shopping lists
of most new-car buyers in Australia.
According to a survey of 28,812 men and
women who intended to purchase a new vehicle
in the next four years, conducted Australia-wide
between January, 2003, and April, 2007, more
than 50 per cent said they would “seriously
consider” buying a petrol-electric car.
Published last week, the research shows that
of those surveyed, 60 per cent of light- and
small-car buyers are seriously considering
hybrid vehicle technology.
Roy Morgan also found that 74 per cent of all
new-car buyers now agree that “fuel efficiency
is more important than high performance”.
The leading research group says that
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hybrid car consideration levels have increased
at around eight per cent each year following
the introduction of the petrol-electric Insight
and Prius models from Honda and Toyota
respectively in 2001.
It claims that a key driver in the recent
increase in hybrid consideration is women in
higher income households – predominately in
Victoria and Queensland.
“As petrol prices continue to increase, global
warming awareness rises, and alternatively
powered vehicles become more versatile and
affordable, we will continue to see a dramatic
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rise in hybrid consideration and market share,”
said Roy Morgan Research director of business
development, Norman Woodcock.
The only hybrid passenger cars sold in
Australia are the Toyota Prius, Honda Civic
Hybrid and the Lexus GS450h and RX400h.
The Prius is easily the best-selling hybrid
in Australia, with an average of 329 sales per
month in 2007, up from an average of 135 sales
in 2006. Until this year, Toyota Australia has
struggled to secure enough stock of the Prius,
which has exceeded sales targets around the
world, but is now starting to clear the backlog.

Consulting – What’s your bottom line?
With over 1000 dealer clients, the eprofitfocus performance
database and a team of dedicated industry specialists,
Deloitte Motor Industry Services are ready to help drive
your dealerships bottom line.

For more information or to
discuss any of our services
further, please contact:
Craig Rowney
+61 (0) 2 9322 3505
or click this ad.

• operational reviews; sales, fixed
operations
• budgets and business plans

• performance management meetings
• action plan forulation, implementation
and monitoring.

